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CREATIVE 
CONVERSATIONS:
PRESS RELEASES 
& LOW BUDGET 
SELF-PROMOTIONS 
FOR ARTISTS

Rhian Swain

REDWOLF ADVERTISING

TOPICS
“PUT ON YOUR BUSINESS MINDSET”

 What can you do on low to no budget?

 The Press Release – it’s cheap and easy

 A Place to Call Home: Social Media versus Web

 Additional Recommendations

 Portfolio of Work and Documentation

 Events and Groups

 Payment Apps 

 Don’t wait for the world to find you and don’t be a
scaredy cat.
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INTRODUCTION About ME: 

Rhian Swain / painting since birth / own ad agency for 25+ years
Great at promoting everyone but sometimes forget myself  / 
Recently inducted into NAWA / still learning new ways to build a 
better reputation as an artist / 1000% introvert

Creative Conversation with Rhian Swain

WHAT CAN YOU DO ON 
LOW TO NO BUDGET

• Press Releases are easy and no cost

• Business Cards are easy and low cost

• Social Media is easy and no to low cost

• Freebee Websites are kinda easy and no to 

low cost for super basic format

• Say “Hi” and go to places where people

say “Hi” back – called networking

• Join organizations and groups – low cost 

and benefits can be huge… especially if  

you say “Hi” a lot.
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LOW TO NO BUDGET
Business Cards – Yes You Need Them

• Got Print – 100 cards for $8 and they have a 
template to walk you through layout

• Keep it local – Quality Printing (Tell Eric I sent
you) 100 cards for $25 and they can do layout
design for addit. $30

• Add a QR code to take people to your web page
or art/music/writer social page so they can find 
you and buy your art

• QR codes can be made free: qr-code-
generator.com or bitly.com or 
qrcode-monkey.com
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LOW TO NO BUDGET
Website – It’s a good idea to not rely 

completely on social media and let me tell 

you why….

• Free websites aren’t always the best but they are 
better than nothing.

• Most recommended ones that are free and come
with fairly easy template builders are SquareSpace,
Web.com, Wix.com, Weebly and Canva. 

• Be prepared to be spammed to hell and back but it 
gives your work a store house and a home.

• Even if it’s just a single gallery page of art or a
page linking to all your youtube videos or songs,
along with your email – it’s a door people can 
knock on to find you and see more of  what you do.

Creative Conversation with Rhian Swain
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If you apply to juried art shows, 
apply to perform at festivals or 

concerts, are trying to submit 
writings to publishers –

they’re going to want to see 
what you’ve done.

And the overlords of social media 
can’t shut it down on you.

Creative Conversation with Rhian Swain
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THE PRESS RELEASE – IT’S CHEAP AND EASY
• Press Releases are easy, no cost, and can be very effective

• Who – Send them to local, regional media like newspapers, 
television stations, radio stations, podcasters and digital 
content reporters. 

Also send them to YOUR contacts, including friends, local 
arts related organizations, professional organizations, etc.

• When – Anytime you have something new or interesting to 
announce – a new show, an award, a book release, a book 
signing, a reception, an event you’re featured at. 

Don’t rely on the event, gallery, show venue, book publisher, 
club, what-have-you to do your announcements. Do your own. 
(See the “Why”)
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THE PRESS RELEASE – IT’S CHEAP AND EASY
• Where – This takes a little initial legwork. Google is a beautiful thing. So 

is picking up the phone.
Once you’ve gathered up the names, emails and possibly phone numbers of  
contacts at local media and relevant organizations or businesses, keep them 
in a saved draft email you can EASILY copy and paste into future emails.
Also keep a document copy backup. Because shit happens. 
PS – always BCC your press releases because it’s professional and polite, and prevents 
“reply alls” that make people hate you.

• Why – Press releases are basically free publicity. News media are always 
looking for interesting stories in a community. Here’s a secret – they’re often 
happy to identify key artists that they can pull in on short notice when they 
need filler story. The long-term benefit of  sending out press releases is you 
can eventually become their go-to… by sending interesting content, doing 
interviews when asked, being on time, and letting them know you appreciate 
their help with exposure. Thank you goes a long way. PS – it’s free.

• How – Writing a press release isn’t difficult. It’s basically the WHO, 
WHEN, WHERE, WHAT with a dash of  HOW.

HOW TO WRITE A PRESS

TYPICAL PRESS RELEASE FORMAT
1. Date and 'For Immediate Release' at the top.
2. Title and italicized subheading summarizing the news.
3. Location in opening line or at the Top
4. Two to three paragraphs of details.
5. 2 to 3 sentences about the artist information at the 

bottom. Can be an artist statement, super short bio 
with website or social media link and phone number.

6. Three pound symbols (###) at the end to signify the 
end of the release.

7. YOUR Contact information at the top or at the 
bottom – this is for the media to contact you. Include 
name, email and phone number.

#1 + #3

#2

#4

#6

#5

#7
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HOW TO WRITE A PRESS

Increase your chances of having it read and used by a 
media outlet:
• Send it out 6 to 8 weeks prior to an event, and again 

the week before if possible.
• Keep it to one page if possible, no more than two 

pages at the most.
• Write a compelling headline – “Local Artists Has an 

Exhibit” is not as interesting or attention grabbing as 
“New Exhibit About Famous Women Artists You’ve 
Never Heard About” or “Popular Local Author Hosts 
Book Signing of Her Exciting New Novel” or “Don’t 
Miss Russell Joel Brown’s Final Concert in Augusta!”

HOW TO WRITE A PRESS

• A subtitle with more key info can be included below 
the headline

• The meat of the Press Release should be at the top 
below the title / subtitle: who, when, where and 
what. What is going on, when is it going on, who is 
involved, and where will it be.

• Pretend you’re a journalist writing about your event, 
award, or special news  – keep it in third person (Ms. 
Swain recently was inducted into NAWA. She has an 
exhibit coming up at ….. for example)

• You increase your chances of it being included in 
media stories if they can copy and paste it with 
minimal reworking. That means spellcheck and 
grammar check.
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HOW TO WRITE A PRESS

• Including a Quote is a bonus touch – (Rhian said, 
“Most school kids can name four to five artists, 
usually all men. Even adults have a hard time listing 
more than two famous female artists…”)

• Put the least important information last – that way if 
anything has to be chopped in the editing room due 
to space it won’t be the key info you’re trying to get 
out there.

Attachments - It helps if you can include at least one 
good quality photo. It should never be larger than 1meg.
Preferred size should be around 500k. Media get a lot of 
email. If you send a 25meg file and blow up their mail 
server, they will hate you and not forget. Typically, if 
media contacts you for an interview they will want to 
take photos. An event flyer is a good image to include.
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A PLACE TO CALL HOME
Social Media versus Web
 MUST have a page dedicated to your art; not for 

your foodie shots or your sharing of  memes. 
Keep all that nonART business stuff  on its own pages. 

 The Challenges – hackers and social media 
overlords. Nothing is sacred, you can lose it at 
any time.

 The Benefits – it is a quick and easy and free way 
to get your work seen / heard. It is an easy and 
free way to sell work.

 Platform Choices – depends on your market and 
your art. Instagram still seems to work great for 
Visual artists, tiktok and youtube for performance 
based arts, FB for writers. Discord is growing and 
so is Twitch. Or so I heard. So many platforms, so 
little time.

ADDITIONAL RECOMMENDATIONS
 Portfolio of Work and Documentation

• Photograph your work (visual artists) and include name of  piece, 
size, year created in at least one high resolution image. It helps 
when applying to shows.

• Same goes for musicians, videographers, writers – keep copies,
snippets, clips, etc. properly labeled and in organized files

• Create an Artist CV (Curriculum Vitae) and keep it up to date

• Keep an up-to-date Artist bio and Artist Statement

• Keep a spreadsheet of prices

• Have a photo of yourself for when a reporter asks for it. And not 
one from when you were 17. Unless you are 17.

 Events and Groups – Seriously, this is the way of  the word of  mouth. 
Bestest advertising there is. Also - this is where opportunity knocks.

 Payment Apps – setup Venmo or some other popular pay app so 
people can give you the monies for your work. The easier you make it 
for them the better your chances are they will spend in your direction.
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SUMMARY
Don’t wait for the world to find 
you and don’t be a scaredy cat.

Promoting your Art really only
takes a few things:

1. Thinking a little more business-
like about your art … if  you 
want to make at least enough 
money to keep doing it

2. Creating a habit of  taking just a 
little extra time to do a few 
essential things (like press 
releases) so people can KNOW 
you and BUY your art

3. Believe in yourself enough to do
number 1 and number 2.

THANK YOU

Rhian Swain| Rhian@redwolfadvertising.com | WEB: redwolfadvertising.com/rhian-art/
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